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Learn Tactics That
Very Few Business
Owhners Know &
Fewer Marketers
Will Tell You

And how to use them to gain more customers and
save time and money!



Knowing what you don't know is
more useful than being brilliant.




If You Stay To
The End

1. Free 30 Minute Marketing Strategy, Website
Strategy, or Q&A Session

2. 3 Secret Tools Almost No One Uses

3. Free checklist to grow your online pressence

4. Special Offers




Promise Me

You will not use these powers to make fun of
other business owners...




About Me

e Obtained MBA from Northern lllinois University

e Director at a federal litgation law firm ($400K+
Marketing Spend)

e Founder of Mi Gente Consulting

e Recently Appointed Marketing Director For The
Northwest Hispanic Chamber Of Commerce

e Husband

e Father To Two Beautiful Girls and Recently A

Puppy




Question

Is it typically better to have more people know
about your business or is it better to have less
people know about your business?
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Main Mistake

The believe that marketing is not an absolute
needed part of business.




4 High End Leather Designers

Just released new high-end red leather office chair.




Highend Leather Chair




Who reminds you of you?

“This is easy, |
will just do it"

"Don't have
the time to
learn or do and
need resulits. |
will work with
a trusted
partner”

"1 have plenty
of time, 1 will
learn how to

do it"

"Clients will
come to me"




Greg loves twitter.

Not picking correct platforms to focus on.
e Budget

e Audience

e Sales cycle




Greg has $300.

Failed to set correct budget. Failed to set a SMART Goal.

>

Average Customer Value

Acceptable Customer Acquisition Cost

Acceptable Customer Acquisition Cost % - S M A R T
3%

Llead To Customer Conversion Rate Known
Lead To Customer Conversion Rate Unknown Specific Measurable Achievable Relevant Time-bound

Acceptable Cost Per Lead (Max)

= Stelxlt(e:I what E Provideta way - Within your = hga kes senseb = Stalilte vythten
oY - : e - ou’ll do o evaluate scope within your jo ou’ll geti
Minimum Target Customer(s) Per Month y _ P rain your gone g
= Usg action = Udsetmit:etrlcs‘.t = Possublle I’glo I th 5 .
. words ordatatargets  accomplis - Improves the - Be specific
Starting Budget (Per Month) $ 10,000.00 attainable business in on date or

some way timeframe
Potential Return On Ad Spend _



Greg has no strategy.

Optin Thank You

“eminder Focebook Ad- 4 Reminder Email - 20ays Reminder Email - 2 Days Rerminder Ernail - 1 Days
Facobook ad Watched *50% video Diays Out Ot Reminder Ernail - Doy OF

@_,@___, — SORRIN o> YN N = W = Y

Facebook Ad

sales Page [ Appointment Thaink You

Boosting a post. Is
NOT a strategy.

Ernicil Sehecule b

—®

Phana schedule Meeting

& 0



Greg does no research.

Little to no research.




Google mistakes.

e No Keyword Research
e Too Many Keywords

e Too Little Keywords

e Campaign Structure

e Tracking

e Home Page




Greg decides on keyword. ©

e Leather Chair
o TOOL



https://neilpatel.com/ubersuggest/

Not all words are the same. ©

e Leather Chair
o Blue Leather Chair
o Cheap Leather Chair
o Free Leather Chair
o Kids Leather Chair
o Leather for Chair
o Fake Leather Chair
o Kitchen Leather Chair

e Executive Leather Chair

e Executive Leather Chair Store Near Me




Too Little / Too Many

e Too Many Keywords (Low Budget)
e Too Little Keywords (Not Enough Traffic)



Wrong Structure

e Campaign Structure

Google Ads Account

Campaign 1 Campaign 2

Ad Group 1a Ad Group 1b Ad Group 2a Ad Group 2b

Ad A Ad A Ad A
AdB Ad B AdB




Tracking, Why Digital
Marketing is great.

e Greg is hot tech savvy, so he implements zero tracking
o Events
o Triggers
o UTM Parameters

This ad will
~ grow on you.
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28 Links (Leaks) 1 Link (The CTA)




Facebook /Insta Mistakes.

e No buyer persona

e No competitor research

e Not actually created a marketing campaign (aka boost a post)
e Bad ad copy

e Buy now tactics

e Test, test, test

e Tracking

e No Re-targetting

f ©



f ©

| am not sure who my ideal
customer is...

e No buyer persona
o TOOL Basic Identifiers (Demographics) Consumption (Psychographics)

A s Canfersnias
Gender: Blogs:
Locotion: Books:
armsd® Mavies:
Kidt & Ages: Music:
Etknicity: Inflwencers
Lawel Of Educaotion:

Monetory [Demo) Pain & Goin [Psychographics)

Job Tithe:
Compony Sizw:



https://www.facebook.com/ads/audience-insights/people?act=316125002324717&age=18-&country=US

f ©

Who are my competitors and
what is working for them?

e Re-engineer success
e TOOL



https://www.facebook.com/ads/library/?active_status=all&ad_type=all&country=US&impression_search_field=has_impressions_lifetime&view_all_page_id=59580489512&sort_data[direction]=desc&sort_data[mode]=relevancy_monthly_grouped

Facebook business manager.

e Where you should setup your marketing campaigns.

business.facebook.co
n = Ads Manager

Computer Pros (843332632432857) «

E - Act:ount: Compuler P!’OS Search Filters « !:ast ATECuAh

&z Account Overview Campaigns SE Ad Sets Q Ads

+ Create Campaign - Create Rule - E Columns: Performance Breakdown « Export

Campaign Name Delivery @ Cost per Result ) Amount Spent Ends )

@ Computer Pros o Active ] $155.28 Ongoing

@[  Post: "Looks like Google Gat It Wrong! We just re... Recently Completed ; $50.00 Jul 28, 2017

Per Pos
Post: "THREE MORE DAYS! -_." ® Recently Completed . £ Yesterday
Post: "Only Four More Days! * Recently Completed 0. L Aug 1, 2017
s + Par Posi E ng it

Post: "This is the week! PRE-ORDER NOW! » Recently Completed = - : Jul 31, 2017
Lead generation # Inactive d Ongoing
Tax-Free Weekend Landing Page Clicks - Apple ... Inactive J Aug 31, 2016

Par Lir

Tax-Free Weekend Landing Page Clicks - targeti... Inactive ‘ Aug 31, 206
Results from 31 Campalgns

httpe://business.facebook.com/ads/managerjaccountjcampaigns/7act=843332632432085 7 &pid=p1 &business_id=2428074328345674 Report a Problem




Benefit vs Feature

STORAGE FOR 1,000 SONGS
1GB OF MP35S IN YOUR POCKET

f ©

Say hello to iPod.

1000 songs in your pocket.



Product/
Service

Headphones

Retail store

Tissues

Feature

Noise canceling
functionality.

Open 24 hours.

Free home delivery.

Pre-programmed
recipe settings.

Infused with aloe vera.

Benefit

Listen to music with
no interference from
outside sound.

Buy products at any
time.

Save time by not
having to visit the
store.

Cooking times and
temperatures tailored
to different dishes
saves time.

Protects your nose
during multiple uses.

Sales Message

Listen to your music,
not the guy snoring in
the seat next to you.

Makes last-minute
birthday shopping a
breeze.

Running around after
the kids? At least your
groceries are on the
way.

Perfectly cooked
meals, time and time
again, at the push of a
button.

Protect your nose
when you're feeling
rough.
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Test, test, test.

Howard Hanna Real Estate Services e Howard Hanna Real Estate Services
=—== Sponsored =—-=  Sponsored

Are you planning on buying a home in 2020 & want to make the Are you planning on buying a home in 2020 & want to make the
pest deal possible, then you need this free eBook! At Howard best deal possible, then you need this free eBook! At Howard
Hanna, we have experis that take the guesswork out of watching Hanna, we have experts that take the guesswork out of watching
the market for you & we have put their secrets inside this free the market for you & we have put their secrets inside this free
eBook. Click below to download now! eBook. Click below to download nowl

CHOOSE HOWARDHANNA.COM CHOOSE. HOWARDHANNA_COM
The Essantial Guide to Buying a Home in 2020 Leam More The Essential Guide to Buying a Home in 2020 Learn More
Abschutely FREE =Book Absolutsly FREE eBook e

See Ad Details See Ad Details




Track it.

<! -- Facebook Pixel Code --»

<scripts
'function(f,b,e,v,n,t,s)
{if{f.fbgq)ireturn;n=Ff.fbg=Ffunction{){n.callmethod?
n.callMethod.apply{n,arguments):n.queue.push{arguments)};
if{!f._fbq)f. fbg=n;n.push=n;n.loaded=18;n.version="2.8",
n.queue=[ ];t=b.createclement(e);t.async=18,;
t.src=v;s=b.getElementsByTaghame{e)[a];

5. parentNode.insertBefore(t,s)}(window, document, "script’,

"https://connect.facebook.net/en _US/fbevents.js");
fbg{ 'init', '725875477577856");
fbg{ "track', 'Pageview');
<fscript>
<noscript><img height="1" width="1" style="display:none"
src="https:/ /wea.facebook.com/tr?
1d=725875477577856&ev=PageVien&noscript=1"
/< /noscript»
<!-- End Facebook Pixel Code --»

f ©



© f
Follow you wherever you go.




Knowing What You Know Now

"Don't have the
time to learn or
"This is easy, | do and need

"I have plenty of

- o : time, | will learn )
will just do it results. | will come to me

"Clients will

. how to do it"
work with a

trusted partner"




ing...

Brand




Your Brand

e Whatis it?
o Your brand is the sum of the perceptions that people attach to you, your product, service,
and company.
= Your logo is NOT your brand.



Why build a brand?

MASS ONE OF ONE OF FEW THE ONLY
MANY

—a

COMMODITY UNIQUENESS







e We are all limited on time. Where should you put your limited time and
energy? FB, Instagram, Constant Contact Mailings? How often should you do
these to be most effective? What are some time saving tips?

e Branding for new product launches. Branding the Product vs Company (or
both) Pros & Cons/Why-Why Not

e Calculating price structure

e How to grow the business during all the restrictions due to the pandemic?

e WWhat CRMs are BEST For small Not For Profits. What should we look for in a
CRM.



Schedule 30 min
Strategy Call

migentellc.com/schedule

migentellc.com

lue@migentellc.com



