
Reac h C ustomers 
O nline with G oogle

google.c om/grow
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AGENDA

HOW GOOGLE HELPS BUSINESSES REACH CUSTOMERS
Learn how G oogle works and how your businesses c an be found.

REACH CUSTOMERS WITH A BUSINESS PROFILE ON GOOGLE
Learn how a business prof ile helps you stand out online.

REACH CUSTOMERS WITH ONLINE ADVERTISING
Learn how to advertise your business on G oogle and other s ites.
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How G oogle helps 
businesses reac h c ustomers



http://drive.google.com/file/d/0B-UnLvTsp8SncU5zUWZjV1lwOE0/view
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CONNECT WITH CUSTOMERS IN MOMENTS THAT MATTER

1.  Google Internal Data
2.  Google/Purchased, U.S., “Digital Diary: How Consumers Solve Their Needs in the Moment,” n=1,000 U.S. 

smartphone users 18+, responses=14,840, needs=10,540; May 2016.
3 Google internal data, Jan 2017.

Billions of  loc al searc hes happen 
eac h month.1

4 out of  5 c onsumers use searc h 
engines to f ind info like store 
address, hours, and direc tions.2

85% of  all transac tions still 
happen in loc al stores.3
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How searc h works
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SEARCH ENGINES CRAWL THE WEB

● A web c rawler is  software 
that fetc hes and indexes 
public ly available web pages. 

● G oogle’s  c rawler, c alled 
G ooglebot, follows links f rom 
page to page, sending 
website info bac k to G oogle’s  
servers .
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GOOGLE ORGANIZES INFORMATION

● Info is  stored in G oogle’s  index.

● The index organizes info by 
page c ontent and other 
fac tors .
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WHEN SOMEONE SEARCHES...

● G ooglebot c rawls and indexes 
billions of  web pages.

● W hen someone searc hes 
G oogle,  relevant and useful 
results—pulled f rom the 
index— are displayed in 
millisec onds.
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Anatomy of  a 
searc h results  page
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A PERSON ENTERS A SEARCH QUERY
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GOOGLE CREATES A SEARCH RESULTS PAGE

Searc h results  
inc lude page titles .
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GOOGLE CREATES A SEARCH RESULTS PAGE

Searc h results  
inc lude page titles .

Searc h results  
inc lude URLs.
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GOOGLE CREATES A SEARCH RESULTS PAGE

Searc h results  
inc lude page titles .

Searc h results  
inc lude URLs.

Searc h results  
inc lude a page 
desc ription.
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Searc h results  
may inc lude a 
Business 
Prof ile.

Searc h results  
inc lude page titles .

Searc h results  
inc lude URLs.

Searc h results  
inc lude a page 
desc ription.

GOOGLE CREATES A SEARCH RESULTS PAGE
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Searc h results  
may inc lude 
Shopping ads. 

Searc h results  
may inc lude Text 
ads.

GOOGLE CREATES A SEARCH RESULTS PAGE
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Related searc hes
appear below the 
searc h results .

GOOGLE CREATES A SEARCH RESULTS PAGE
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Resourc es and 
tools  to help 
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● Relevant, original 

c ontent

● Logic al organization 
● G ood page titles  

and desc riptions

● O ptimized images

● Fast load time

● O ptimize for mobile

TIPS FOR APPEARING IN ORGANIC RESULTS
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g.c o/testmysite

TOOLS TO MONITOR AND MAINTAIN A STRONG ONLINE PRESENCE

Use the
Test My Site tool 
to c hec k s ite 
speed
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Use Trends to f ind 
popular searc h 
terms on G oogle

g.c o/testmysite g.c o/trends

TOOLS TO MONITOR AND MAINTAIN A STRONG ONLINE PRESENCE
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g.c o/testmysite g.c o/trends g.c o/searc hc onsole

Use Searc h 
C onsole to 
measure s ite 
performanc e

TOOLS TO MONITOR AND MAINTAIN A STRONG ONLINE PRESENCE
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Reac h c ustomers with a 
Business Prof ile on G oogle
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CREATE A BUSINESS PROFILE ON GOOGLE

Stand out when 
c ustomers searc h for your 
business or businesses like 
yours on G oogle Searc h 
and Maps.
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Engage with loc al 
c ustomers  

Reac h on G oogle by 
sharing f resh c ontent

Disc over new loc al 
c ustomers

GOOGLE MY BUSINESS HELPS YOU… 
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Honest Soul Yoga
6470 Landsdowne Centre Dr.
Alexandria, VA 22315

5.0
191 Reviews

MANAGE YOUR BUSINESS INFO ON GOOGLE

C ontrol how your business 
appears on G oogle by 
using the G oogle My 
Business mobile app to 
update your info.

Honest Soul 
Yoga

6470 Lands downe Centre Dr, Alexandria, VA 22315

4 .12K 3.75
K 6.3K

5.0

191
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GET STARTED WITH GOOGLE MY BUSINESS 

To get started
download the f ree app
for Android or iO S or vis it

google.c om/business
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Reac h c ustomers with 
online advertis ing
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http://www.youtube.com/watch?v=I2W8g_KteDk
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START ADVERTISING WITH SMART CAMPAIGNS

● Smart c ampaigns are 

G oogle's  solution for 

small businesses.

● Smart c ampaigns c an be 

set up and run in a few 

steps. 
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WHERE YOUR ADS CAN APPEAR

G oogle Searc h Network G oogle Display Network
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CREATE A GOOGLE ADS ACCOUNT AT ADS.GOOGLE.COM

Enter business 
name Enter website 

URL
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SELECT A GOAL FOR YOUR AD
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CHOOSE AREAS WHERE ADS CAN SHOW

Selec t radius 
around your 
business 
loc ation
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CHOOSE AREAS WHERE ADS CAN SHOW

Selec t spec if ic  
areas f or ads 
to appear
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DESCRIBE YOUR PRODUCT OR SERVICE

C hoose 
produc ts  
or servic es you 
want to promote

C hoose a 
business 
c ategory
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CREATE YOUR AD

● Two headlines

● 30  c harac ters  max, eac h

● O ne desc ription line

● 90  c harac ters  max

● O ne display URL

● C hoose the most 
relevant page on your 
s ite
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ADD IMAGES TO YOUR AD
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SEE MORE IMAGE AND AD FORMATS
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SET YOUR BUDGET

Drag slider to 
adjust budget

Type in a dollar 
amount to 
adjust budget

See audienc e 
s ize estimate
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SCHEDULE YOUR AD

C hoose dates 
of  week and 
times of  day 
when the ad is  
eligible to 
appear
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REMOVE IRRELEVANT SEARCH PHRASES

C lic k to 
deac tivate 
searc h 
phrases

yoga matts

beginner 
classes

hatha yoga

vinyasa yoga

private yoga lessons

yoga mat bags

yoga blocks

yoga straps

yoga clothing

yoga for beginners

yoga mats

yoga blankets
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Ac tivity time!
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HONEST SOUL YOGA SAMPLE AD
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Sign into your G oogle ac c ount and go to 
g.co/grow/AdsTemplate

ACTIVITY: PRACTICE WRITING YOUR AD

1

Enter text in the outlined boxes.

Use the c harac ter c ounter to c hec k if  your 
ad has exc eeded the c harac ter limit. (If  you 
are over the c harac ter limit this  number 
will turn red.)

Tips: Highlight what makes your business, 
servic e or of fer unique.

C lic k make a copy to get started.
2

3

4
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Let’s  rec ap
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YOUR NEXT STEPS

C reate a s ite with 
usef ul inf o and 
resourc es. It should 
work on all devic es 
and load quic kly.

Use G oogle Ads to 
Reac h c ustomers 
with online 
advertis ing. 
ads.google.c om

C reate a f ree Business 
Prof ile by setting up 
G oogle My Business.  
google.c om/business
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RESOURCES

Test My Site g.c o/testmysite

G oogle Trends g.c o/trends

G oogle Searc h C onsole g.c o/searc hc onsole

G oogle My Business google.c om/business

G oogle Ads ads.google.c om

G oogle Ads 
Prac tic e

g.c o/grow/AdsTemplate

G oogle Ac c ounts google.c om/ac c ounts

G row W ith G oogle grow.google.c om
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FREE ONLINE TRAINING AND TOOLS AT GOOGLE.COM/GROW

For teac hers and students
Bring digital tools  into 
your c lassroom.

For loc al businesses
Help new c ustomers f ind you 
online.

For job seekers
Boost your resume with a new 
c ertif ic ation.

For developers
Learn to c ode or take your 
skills  to the next level.

https://grow.google/
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Thank You!
Please f ill out our survey
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